
Why use IFAs? Value proposition and use cases:

• Better targeting
• Fraud detection
• Frequency capping

• Sequential advertising & retargeting
• Reporting and audience measurement, 

including unique reach

IDENTIFIER FOR ADVERTISING (IFA) ACROSS OVER-THE-TOP (OTT) DEVICES:
O V E R V I E W  &  B E N E F I T S

OTT Device
(Smart TVs, Video Game Consoles, 

Streaming Devices, etc.)

Publisher’s OTT App Publisher’s Ad Server or SSP 
(Supply Side Platform)

Advertiser’s Ad Server or DSP 
(Demand Side Platform)

Third-Party Data Systems�
(e.g. DMP (Data Management Platform))
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Generate IFA on device Publisher apps get IFA 
(or if not available, generate it)

IFA is passed through to publisher 
ad server / SSP

IFA is passed through to advertiser’s 
ad server

IFAs can be sent to third parties for reach, 
frequency, attribution, and additional analysis
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Each arrow represents the three data fields recommended to be 
passed across the OTT video delivery chain:

• IFA – in UUID (Universally Unique Identifier) format
• IFA Type (ifa_type)
• Limit Ad Tracking (lmt)
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